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Introduction 

Mobile marketing is the wave of the future, but it’s a wave you can’t catch unless you are willing to risk leaving the shore. While things are new and seem to be constantly shifting, a strategically enforced mobile marketing campaign can serve as a firm foundation for your business’s future success. 

We have created a book that will show you the best ways to or-
chestrate your own mobile marketing campaign, but the purpose of 
this report is to arm you with the weapons you’ll need to spread the 
word and get people exciting about your campaign and initiative. 

Over the next several pages, we’ll investigate 10 powerful ways 
to help the world take notice about the mobile marketing campaign 
you’ve been working so hard to launch. These options work well in 
any medium, even for the simplest of SMS text messaging cam-
paigns. 

So, without any further ado… let’s get started! 
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Start Small & Smart—Business Cards 

When you’re just launching a mobile marketing campaign and you haven’t yet had the opportunity to generate as large of a list as you might like, it helps if you start simple, with the basics. And what can be more basic than the business card? 

If you’re relying heavily on SMS marketing (text message market-

ing), you can use the entire front of your business card with your message, such as: 

To Get The Latest & Greatest Local Travel Deals 

In Jacksonville 

Text 45YT6 to 794353 

If you have an app, have the app fingerprint image that we’re all so used to printed on your card so that it can be easily scanned and then downloaded to a SmartPhone. 

The possibilities are absolutely ENDLESS! 
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The Highway to Marketing Heaven—The Billboard 

One of the best ways to pick up traffic is… in traffic! 

Billboard advertising is a well-entrenched and highly effective mar-
keting venue for those who are literally trying to reach a “mobile” market. 
Announcing your new app or text messaging campaign on a billboard— 
especially if you target those who travel or professionals on the go—can 
be a great way to build momentum from the on-set of your campaign. 

Prices can range considerably, with higher premiums paid for prime real estate, reaching millions and millions of people. Depending on where you live, there’s no telling how much your initiative might cost. 

This means that you often have to think smarter. If you are launching an app or campaign that will easily meld with a co-sponsor, why not approach them about sharing the costs? 

Either way, traffic can spell traffic. Cash in when you can! 
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Psych Them Up With Storefront Signage 

More and more brick-and-mortar businesses are looking for ways to get involved with the mobile and online marketing worlds. If you are one of those businesses, and you’ll be launching a new mobile campaign, one way that you can get the word out to your local customers is to broadcast your message on your storefront signs. 

If you’ll be running an SMS campaign, state your offer and give them the code to text to your marketing line. 

If you’ll be running a new app, tell them to ask you how to get it. If it’s free, say so and tell them to come inside for more details. 

You can start running a weekly mobile advertising special. Wacky Wednesdays, Two for Tuesday’s and other similar ideas. 

Just make your message clear and your call to action OLD! 
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When Web & Mobile Meet 

If you already have a website or blog up and running, there’s no 

need to reinvent the wheel. Pair your mobile marketing campaigns with 

your Internet Marketing campaigns for maximum effect and the highest results. 

Simply announce your new app or invite folks to sign up for your 

messaging campaign. Sweeten the pot with a free report for new subscrib-
ers or some other free incentive that your traffic simply won’t be able to re-
sist. 

Run banner ads, insert and ad into your email advertising mes-

sages. Add the offer to the signature boxes of your free reprint rights article campaign pieces. 

Look for the common ground you can use to serve as a bridge to 

carry your Web fans to mobile marketing members. Those that prove most effective, keep tweaking and testing until your conversion rates are 
through the ROOF! 
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Get the Story Out With Social Media 

Whether you Tweet, Facebook, FourSquare or still MySpace, the 

fact remains that if you want to get people talking about your product or 

service, just about the best way to do it is through the use of Social Media. 

Find ways to create great, provocative and compelling messages that are 140 characters or less. Test out your text messaging campaigns on places like Facebook and Twitter. If a message gets a great response or conversion online, then you can see how well the same message performs over the phone. 

Get creative. Keep looking for possibilities. Let your fan base give 

you fanfare! That’s why you created those pages, after all… While you 

may be struggling to monetize your social media, there’s not doubt that it’s a powerful lead generation machine. 
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Newspaper Ads for New Territories 

If you need to pick up some geographically targeted mobile marketing leads, consider making a media buy in a local newspaper. Because the World Wide Web has dealt a heavily blow to the newspaper industry, advertising rates are growing increasingly affordable. 

If you need a few thousand mobile marketing responsive leads from Macon, GA, you can simply create a small ad that offers something for free if they text your specified code to your designated number. 

This works for coupons, free downloads, ring tones, apps—you name it! You just have to place the ad. 

Simple is best, and be sure that you have someone look over your ad to insure that your call to action is clear and easy to follow. Then, wait for those leads to start pouring in! 
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Get Listed in the Online App Directories 

Even if Santa wants to buy your app for all nice boys and girls in the 
world, if he can’t figure out how or where to do so, your business is just 
plain out of luck. If you want to make money or generate leads through 
your app distribution, you have to first begin by getting listed in the directo-
ries. 

There are a number of ways to do this. Some of them are free. 

Likely, more of them are not. The point, though, is to determine if the price is worth it. If you have to pay the directory owner 10% on your sales, but they are able to virtually guarantee 1,000 sales, then you might as well go for it—unless you think you can do better on your own. 

Look for ways to help those who are looking for what you’re bringing to the world of mobile apps get what they’re looking for FROM YOU! 

The more listings you obtain, the greater exposure your app will enjoy, so invest time regularly to broadening your outreach! 
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Q&A Marketing 

Believe it or not, there are a lot of your targeted audience members out there with questions that you have the answers to. Providing them with the right answer when they need it can often transform a conversation into a conversion, and Q&A Marketing is how you do it. 

LinkedIn and Yahoo and other sites boast Question and Answer 

boards that allow experts (like you) to weigh in with their answers and ad-
vice. Answers are ranked and rated, and entire discussions get started. 
This can easily translate into more traffic, comments, downloads and sign-
ups. 

Take some time to investigate the Q&A sites that are out there, then pick the 3 you like best. Create profiles on each and commit yourself to answering at least one question per week on each site. 

Make sure that the questions you are answering are relevant to your mobile campaign to avoid being labeled a spammer! 
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Ask For Referrals! 

If there’s one things that friends do, it’s share stuff. Cars, clothes, secrets and yes, even apps and marketing messages. After all, that’s how things get “VIRAL” out there in the World Wide Web. 

While we’re not promising that your mobile marketing campaign will go viral, we do know one thing—people aren’t going to recommend you and your products to their friends unless someone asks them to (unless you’re just that cool, and in that case, why are you still sitting around here reading instead of getting busy?) 

So ask! 

When they sign up, have them recommend the offer to 5 friends, 

share it on their Facebook pages, Tweet about it or whatever other methods you want them to spread the word on. 

Make it easy to make you a success! 
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Get Reel With Video 

Thanks to YouTube, citizens from around the planet have found 

brand new ways to procrastinate. Between gag videos, music videos, episodes, webinar videos and more, marketers can get their message across to those who wouldn’t otherwise read a book or download a program. 
There are multiple ways to learn, and some people need to see things in action in order to be truly “sold” on an idea or product. 

Look for ways that you can take your mobile marketing initiative into 
the realm of video and start cashing in on a wider demographic. Mobile 
marketing involves reaching people on their level, and with new tools and 
ways to get an interactive, ongoing relationship started. Video is a great 
way to lay the groundwork that will save you time and headaches in the 
future. 

Take a moment and do a YouTube or Google Video search on the keywords most associated with your particular product or service. How 
many search results did you find? How many were relevant to your audience? How could you make your product relevant to their audience? Look for opportunities for potential collaborative efforts that could translate into win-win situations for you both. 
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So, What’s Next? 

Wondering what’s the next step to your Mobile Marketing Success? 

The next step is the first step in a simple, strategic process that will get your product or service talked about and acted upon. In fact, all that’s standing between you and making it happen is getting your hands on the right information, that’s clearly and compellingly stated so that you can 
work your magic. 

Today, you can get your hands on the books that will mark the beginning of a long and profitable journey, one that will empower you to amp up your revenues, increase your conversions, draw in new leads and more effectively communicate your message and your goals. 

For a limited time, you can order your copy for only 

That’s right—just
….

This deal isn’t going to last forever, and time is already running out. 

Stop making excuses and start making the money you know your business deserves. 

